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From June 24th to 25th, 2024, the
High— Quality

Development and Innovative Practices in

Jinjiang  Conference on

Domestic and Foreign Trade was held
in  full

buyers from 36

swing, attracting 146 overseas
countries and regions
such as Russia, India, ASEAN, the
Middle East, and Africa, as well as 30

domestic purchasing agents.

This event, themed “creating in
Jinjiang, trading with the world” is an
innovative move. The conference
gathered 118 platform resource
providers across eight categories,

including exhibition services, specialized

markets, port carriers, and fashion

design, and was accompanied by a series
industrial

of  activities such as

inspections, roadshow promotions, and

exclusive matchmaking events, enabling
supply
zero— distance,

sides to achieve

and  high—

efficiency cooperation and matchmaking.
In the exhibition hall, all seats in

and demand

low—cost,

the three interactive negotiation areas—
industry scenarios,

matching, and platform resources—were

pl’ocurement

packed. Business visitors with different
cultures and languages were engaged in
The
showcased new

negotiations and exchanges.

industry scenario zone

L sy
products and technologies from Jinjiang’s
advantageous industries, including
textiles, footwear,

and

swimwear,

slippers,

smart  equipment. Eye— catching

such as  variously

highly
tailored

Jinjiang  products
functional
to different

covering

shaped  slippers,

umbrellas

food

categories,

fabrics,
scenarios, products

various and  technologically
advanced smart machinery attracted the
attention  of  many  domestic  and
overseas buyers.
“The  purpose
conference is to build a production and

platform

of  hosting this

marketing cooperation

integrating brand display, trade

negotiation, and procurement matching.

multi-  dimensional

and

By  creating
negotiation matching
scenarios, we aim to help

brand

local

enterprises

Creating in Jin
Trading with the world

with

a precise

precisely connect

channels,

overseas
provide collective
procurement platform for buyers, service
and e— commerce

providers, platforms,

and offer an immersive experience of
the
industries and the strength of domestic
brands,” Lin  Qi,

Jinjiang Municipal Bureau of Commerce.

advantages of characteristic

said Director  of

It’ s also noticed that most of the
exhibition stands were organized in the
associations  or

form  of  industrial

alliances, allowing foreign merchants to

conduct one— stop negotiations for the
products and clients they need.
“We organized more than ten

corporate members to participate in the
event this time, and everyone brought
their new samples, showcasing a wide
range of cutting— edge functional fabrics
at the forefront of current technology.
The conference set up negotiation areas
industrial
the
precision and efficiency of connections
Chen
Wenlan, Deputy Secretary—General of the
Dyeing and Finishing
Chen  further
explained that nowadays, Jinjiang’s textile

according to specific

categories, significantly  improving

for foreign merchants,”  said
Jinjiang  Textile
Industry  Association.
industry is becoming increasingly export—
oriented, with export—oriented enterprises

accounting for 50% , hence the high
enthusiasm for participation.

The innovative exhibition format
has also garmered widespread praise

from overseas buyers. “In the past, we
had to visit over 100 factories to meet

Now,

by attending such a grand conference,

so many high— quality suppliers.
we can purchase all the products we

want in one stop. This experience is

truly amazing!” Said Thab, the head of

Ryande Company of Yemen, who has
already reached preliminary cooperation
intentions  with more than a dozen
enterprises and plans to recommend

Jinjiang’ s excellent products to more of
his friends in the future.
In  the

major

platform  resources area,

various commerce

The
commerce

foreign  e—
were highly noticeable.
booths of e

platforms
exhibition

platforms such as Cdiscount, the number
one e— commerce platform in France,
Allegro, the largest auction site in Eastern
Europe, and Rakuten from Japan, were
constantly visited by enterprises inquiring
about entry. Wildberries (also known as
Ye Mei in Chinese), Russia’ s leading
online sales platform for shoes, clothing,
and accessories, as well as the country’s
top e— commerce shopping platform, was
also present. “Over the past two years,
e— commerce in Russia has entered a
rapid development phase, presenting new
opportunities  for  Chinese
enterprises to tap into a
new market,” said Zhou

head  of
operations from
Wildberries. He
added  that, in

recent years, !

there has been {
an increasing

of Chinese
the

with

Xiangqun,

number
products in
Russian  market,

Jinjiang’ s sports shoes

and clothing being
particularly  popular. They
hope to  reach  more  cooperation
intentions  with Jinjiang enterprises in

terms of brand operation and channel
expansion through this conference.

with
content  of

traditional
this

expanded

“Compared
the
conference has
the

mechanism  of

exhibitions,
been further
connection

through scene— based

‘scene  supply— demand
matching—linkage interaction,’
combining trade and investment through
such as  industrial

activities survey,

roadshow presentations, and specialized
making it more
said  Chen
the
Export

Leveraging

matchmaking  events,

pragmatic and  efficient,”
Cangsong,
Textile  and

Chamber  of

innovation

President  of Fujian

Garment Base
Commerce.
scene and  focusing on
precise matchmaking, excellent products
embedding China’ s traditional artistic
elements  created in  Jinjiang have
demonstrated vigorous vitality in global
trade.
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Buyers praise “Jinjiang Innovation”
Global network further expanded

truly

products
didn’ t

high levels of factory automation in

“Jinjiang are

excellent!” I expect  such

Jinjiang.” “The diversity of Jinjiang’s
industries is truly remarkable!”... The
holding  of this conference has
allowed more overseas buyers to

come into close contact with Jinjiang
through innovative scenarios.

Scott, Chairman of Eco— Friendly
from South Korea, “Jinjiang
Innovation” a big thumbs up, stating,

gave

“This is my first time in Jinjiang,
thrilled  to the
opportunity to connect with so many

and 1 am have
excellent enterprises. In the future, |
will lead my team to establish in-
depth with Jinjiang
enterprises, hoping  to more

contacts
have
dimensions of cooperation.”
Visiting  factories  at  close
from  home
with

quarters  allows

and

buyers

abroad to place orders

greater peace of mind.
25th,

providers

On  June buyers  and

platform attending  the
visited leading
different

Lilanz,

conference some

enterprises  in industries
Anta,

Meikaiyuan, following nine industrial

such as Suntion, and

routes  covering  brands, textiles,
footwear and  apparel, swimwear,
food, umbrella manufacturing,
building  materials, equipment, and
toys.

“We have seen a wide range of
Jinjiang products, which are not only
diverse in types but also excellent in
quality. The people of Jinjiang are

very friendly, and many of

them  are  fluent in
English, making
communication smooth

and barrier— free,” said
Om Shankar
Nepal. After observing the

from

production conditions in the
workshops of Jinjiang
that
“Jinjiang Innovation” is reliable.
After years,  Abdou
Rahaman, General Manager of Hico

enterprises, he asserted

two
Solutions from Cameroon, returned to

this
visit  to

Jinjiang particularly for
conference. the
Fujian Huabao Intelligent Technology

During

Co., Lid., he was deeply fascinated
by its modernization, taking endless
photos  of  the
tables, following a
robot back and forth, and carefully

automatic  cutting

smart  transport
inspecting the shoes on the assembly
line.

“Jinjiang  is competitive
both in
pricing. Compared with other regions,
of Jinjiang products

very
product  innovation  and
the advantages
are more obvious”, Abdou Rahaman
that he hoped hands

with more Jinjiang manufacturers to

the

said to join
sell more Jinjiang products to
African market.

Anna from Russia runs a local
selling  outdoor goods and
She said that the several
enterprises she visited not only have
quality  but  also
“Next, 1 will

further coordinate with those Jinjiang

store,
umbrellas.
good  product
reasonable  prices.
umbrella enterprises.”
Jinjiang, a city
heritage, holds immense potential for

with  profound

industrial development.

Mr. Mohammed Al Ameri, the
Vice President of Operations at Jebel
Ali Free Zone, candidly stated that
while the UAE serves as a vital hub

for international trade, the
manufacturing sector in the Middle
East is not as advanced as it is in
Jinjiang. “What we can do is to

explore suitable modes of
cooperation. For instance, we can
facilitate the establishment of joint
venture factories in the UAE by

Jinjiang enterprises, enabling them to
export products from there to other
Jinjiang
trade

countries. Alternatively, can
the UAE as a
hub, propelling Jinjiang’ s products
towards a global market.”

Mr. Apipong Khunakornbodintr,

utilize transit

former Minister at the Royal Thai
Embassy in  China, believes that
Thailand boasts a strategic
geographical location and abundant
raw material resources such as fruits.
He suggested that Jinjiang can
encourage food or food processing

enterprises to set up factories in
Thailand to promote their brands,
using Thailand as a base to radiate
to countries and
that  Jinjiang
with local suppliers in Thailand to

in Southeast Asia,

can also collaborate

import high— quality raw materials,
continuously deepening the
cooperation  between  Jinjiang  and
Thailand.
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